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Introduction:
  President Donald Trump is always turning heads with his actions.  One of his major campaign angles was the topic of illegal immigration.  Trump plans to build a border wall that will stretch across the southern United States border with Mexico to keep immigrants travelling illegally into our country. The border wall is something that seems to have no compromise with the left being completely against it, and the right being completely in favor of it.  Published in The New York Times, Charlie Savage writes that President Trump would be extreme and unnecessary to use his emergency powers to enforce the border wall, claiming it would cause even more unwanted controversy to an already heated subject (Savage 2019).  On the other hand, you have people who entirely support the wall.  Author John Crudele of the New York Post recalls how he has completely changed his mind on the topic, and now supports Trump with his plan to keep illegal immigrants from crossing into the country, arguing that financial burdens and safety issues could harshly affect U.S. citizens (Crudele 2019).  It is a conversation that is very polarized.  A good way to study this conversation is with Twitter, one of the largest social media platforms in today’s world.  Any user with any background has the freedom to express their opinions on anything, even politics.  This topic is constantly being argued on Twitter, with endless opinions of the rights and wrongs that each user chooses to express.  Hashtags allow exclusive research to be done about a certain subject, and when narrowing in on a hashtag relating to illegal immigration and the border wall, I chose #buildthewall because it is a popular slogan in support of Trump’s border wall plan. 
Methods:
	When beginning my research, I examined 150 tweets from various users written all on June 26, 2019.  I knew picking a specific date was not as important because this topic is constantly being discussed on numerous platforms every single day, and there has not been any drastic change in the conversations lately.  Before narrowing down my tweets, there were about 4,200 tweets including the hashtag #buildthewall that I gathered from a program called #TAGS.  From there, I sifted out all of the tweets that were a retweet because I wanted to analyze tweets that were someone’s original thoughts.  Then, I randomly deleted tweets until I reached my final total of 150.  
When thinking of codes to categorize my tweets in, I wanted to choose codes that would capture what types of users were tweeting this hashtag.  Initially, I knew almost all of the users would be in favor of the wall.  Therefore, I wanted to be more specific with each code.  I had the broad code of in favor, neutral, or opposed, and when it proved that all but two tweets were in favor of the wall, I decided not to include the data in my analysis.  My other codes included what the tweet was doing, the gender of the user, whether the tweet used the “@” to mention someone, and if the tweet contained media.
[image: ]Data Analysis:
	When analyzing the tweets, I chose to go into specifics with the codes.  When looking at what the tweets were doing, as shown in Figure 1, a majority of them were targeting either a specific person or the opposing party’s opinions on the wall.  The next majority of tweets were either calling serious attention for change, or they were showing enthusiasm for whatever opinion they were sharing.  The users tweeting these things also had no political background or credibility, therefore their arguments technically did not have the real influence to reach a mass number of followers.  Most users were just average people, so when looking at it blindly, they just seem like random people feeling the need to start arguments on subjects they have no credible knowledge in.  It is merely all opinions.Figure 1
Figure 1

[image: ]The analysis revealed that Trump supporters in the Twitter community are male.  Even though Figure 2 proved this, there were also a significant number of women who voiced their opinions on the border wall.  Not only does this show that Trump does indeed have female supporters, but it also shows that he has female supporters who are willing to voice their opinions on difficult subjects, even when males typically dominate the subject.  Female support is very important for Trump’s campaign, and Twitter is a way that can help reach that community.  The #buildthewall reaches both genders, and the evidence of both genders sharing their opinions on it prove that gender should not be used to stereotype political affiliation. The stereotype of Trump supporters is often thought of to be white men, but statistics from Trump’s election show the large number of female voters who supported him.  These women were very similar to the men who voted, and they served a large role in securing his election.  It can be concluded that not all women should be immediately assumed viewed as liberals, but for each individual’s beliefs (Setzler & Yanus 2018).  This is also evident on Twitter.  The tweets showed that women have important opinions on the border wall plan, as well as going as far as voicing that opinion.Figure 2
Figure 3

[image: ]	In Figure 3, a majority of the tweets used the “@” to mention someone in the user’s tweet.  This indicates that most of the users tried provoking other Twitter users, as well as directly calling out Democratic politicians who hold a complete opposite view on border walls.  This is important when analyzing the tweets because it shows that a majority of the users cannot just state their opinions without discussing it with someone else.  And, most of the time, the discussions are more argumentative than anything.  One example of this was written by Twitter user that said “@SenSchumer Then look at yourself in the mirror. It's your push for an open border policy that draws these people to our border in the first place. #BuildTheWall #BuildTheWallNow” (housegal49, Wed Jun 26 11:49).  This tweet is replying to Chuck Schumer in a negative way and calls him out for allowing these things to happen.  However, doing this in a tweet shows the users want to start conversations one way or another to get others involved.  If every user just tweeted their thought without involving others, their ideas would never spread.  The use of the “@” helps to circulate information, which allows the conversation to grow.
[bookmark: _GoBack]	In Figure 4, the graph analyzes if the tweet contains media.  If the tweet contained media, it had anything from links to articles, pictures describing what they were tweeting, or memes that mocked the opposing side.  A little over half of the tweets I analyzed did not contain media, which meant that if the user was arguing a point about the border wall, they did not have [image: ]anything to back it up.  Even some of the people who did use media in their tweets did not have a credible link supporting their argument, and most of the time it was just an attachment that mocked Democrats.  But, this is done with a purpose.  Whether the media has good intentions or not, the users use it to grab other’s attention.  It provides more insight into the user’s thoughts, which allows even more discussion under the hashtag #buildthewall.Figure 4
Figure 4

[image: ][image: ]Another form of data I collected was the TAGS explorer map, which showed a visual of who the tweets were from, and if and where they were being directed towards.  Figure 5 shows how popular the hashtag is and how frequently it is used.  The Figure 6 is a zoomed in view of the most commonly tagged names including Donald Trump, as well as Democratic politicians Chuck Schumer, Alexandria Ocasio-Cortez, and Kamala Harris.  Therefore, a hashtag that is widely supported by Republicans has the most popular interaction with Democrats besides our president.  These politicians are people who are very involved in the issue, and the users who use this hashtag are aware of that.  The users know who to target, and evidence shows the most popular people to go after in this debate are the opposing side.Figure 6
Figure 5

Research
When initially researching for articles on the border wall, most pieces were against it.  It is pre-conceived that all Republicans support the border wall and that all Democrats are against the wall, but this is not always the case.  Democratic Senator Joe Donnelly is very involved with illegal immigration, and even supports President Trump regarding the border wall when a majority of his party opposes it.  He prefers to serve as a bipartisan, trying to find a compromise between the two parties.  He has been able to bring insight to his party on an issue that seems to have no middle ground (Hays 2018).  This is something that seems to be lacking on Twitter.  The users using #buildthewall are almost all pro-border wall, but they are not trying to professionally argue with the opposite side.  By examining the tweets, a conclusion that is drawn is that you are either right or wrong, and seems to have no middle ground.  But, Senator Donnelly is aware of this issue and can be an important figure for reaching compromise.  
When looking at the attitude of the tweets, or even the border wall conversation in general, it is clear that Trump supporters are emotional about their beliefs.  In their tweets, they are angry and enthusiastic, as well as concerned and informed.  Trump has brought a morale to these people that cannot be ignored, no matter what side you stand on.  When it comes to the border wall, all of the people who support this may not always be heard, and the hashtag #buildthewall is one way to show their support.  These users are urging the other side to hear them out on why they support the border, like reducing drug smuggling and stopping human trafficking, just some of the reasons written by Michael Ernest in The Baltimore Sun (Ernest 2018).  These supporters are seeking for some type of change, and Twitter is a platform that they are using to try to invoke it.
Conclusion
The community of users posting tweets with the #buildthewall hashtag are almost all unanimous supporters of Trump’s plans to secure the southern border.  The tweets I analyzed are from users that do not have any type of public background in politics.  When tweeting, a majority of users target opposing democrats, with either urging messages for change or insults.  The conversations tell me that each side is very opinionated and there seems to be no compromise.  The tweets I studied were almost all in favor for the border, and most were arguing against the opposite side that has a completely different view point on the subject.  When researching, I found that many articles went against the opinions of the tweets, and it was more difficult to find articles that were in favor of the wall.  The Twitter conversations represent a conversation outside of mainstream media venues.
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