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Introduction
	Twitter gives organizations, journalists, anyone online a way to easily reach the public, while qualitatively seeing how effective their “tweet” actually was. Twitter is the center for debate in social media. It has become a platform for users to voice their opinion, express concerns, or share news. Further, the use of hashtags allows for Twitter conversations to take up topics of social concern, including issues like climate change. On February 2, 2019 sparked hot controversy in this field; New York Congresswoman Alexandria Ocasio-Cortez, a member of the Democratic party, introduced her Green New Deal in the U.S. House of Representatives. The legislation outlines a broad plan for how the United States may take on climate change over the next decade, along with the creation of thousands of high-paying jobs, and the protection of vulnerable communities (Showstack). 
Writer Craig Slatin described the legislation as “a New Deal approach that will make a socially and environmentally just transition to an economy based on decarbonization and clean renewable energy.” Multiple studies published in peer-reviewed scientific journals show that 97 percent or more of actively publishing climate scientists agree humans are responsible for climate change (NASA). Studies have also shown that net emissions of CO by human activities must approach zero in order to stabilize global mean temperature (Davis). Opposition of this is led by US President Donald Trump and his acolytes, who told a gathering of construction and energy workers in Louisiana, “On his watch, America will never stop fighting to protect its spot as the ‘energy superpower of the world,” (Slatin). To better understand the tension between climate activists and its opposition I examined the hashtag “#GreenNewDeal” on Twitter in efforts to answer specifically three questions: Where people generally in favor of the Green New Deal? Were the tweets more focused on the environment or the economy? And, What types of media did the tweets contain to convey their message?
Methods
My research began with collecting tweets containing “#GreenNewDeal” using the data-harvesting Twitter Archiving Google Spreadsheet (TAGS). The data found that 1,418 unique tweets containing the hashtag were posted between June 15, 2019 and June 26, 2019. Due to time constrains, I narrowed the tweets down in order to thoroughly analyze them. My first step was in eliminate all tweets that were not written in English. From there I removed all retweets in effort to obtain original speech. Finally, I selected the last 100 tweets from June 26, 2019. I was not concerned that the date chosen in that range would affect my results because it has been such a hot topic for several months now, there had been no major events that would heavily sway the perspectives to one side. Not every tweet was given a code for every category. Since the Green New Deal is heavily debated by both parties, I naively presumed the hashtag would bring a diverse array of responses. Since I was proven wrong, I decided to keep this code in my analysis. I looked at the context of each tweet and created a code that categorized it as focused on either the Environment, Economy, or Both. I thought it was important to see how the authors of each tweet tried to communicate with their audience, so I created a code for whether they used media (and if so, what kind?). I also examined rhetorical strategies to see if the tweets used logos, ethos, or pathos. 
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Data Analysis
	I was surprised to find that the 100 tweets in my research were very uniformed in favor of the Green New Deal, with 84.7% in favor, 7.1% against, and 8.2% without a clear position, or “N/A” (Figure 1). This statistic opens up another set of questions on what are the demographics these people are in and what is their reasoning behind it. 
I noticed a connection between the rhetoric and the media used in the tweets (Figure 2 & Figure 3). A majority of the tweets used logos and articles was the second most used type of media. Many “tweeters” were supporting their argument with a second resource. A reason for this method is can tweeters really make an argument using logic in the character constraints Twitter has? Most likely not. That is why I saw a connection between logos and articles being used as the media attached. 
[image: /var/folders/7y/v26d39_x133d71g1gj2fhr8c0000gn/T/com.microsoft.Word/WebArchiveCopyPasteTempFiles/D9_OHYYX4AEx7X2.jpg]The same connection can be seen between pathos and the use of pictures or a video, trying to provoke viewers emotions (Figures 2&3). One prime example of this is the tweet of @ageofobsolete that reads “SCIENTISTS STUNNED BY RAPIDLY MELTING ANTARCTIC https://t.co/gh4rk5N9Dp #GlobalWarming #ClimateChange #GreenhouseEffect #GreenNewDeal.” Attached is a picture of a helicopter flying over a melting iceberg. The author is clearly trying to capture the emotions of their readers by visually stimulating a reaction. 
One argument American’s have against “cleaner” energy is that coal is cheaper. That can be an explanation as to why many people are tweeting about the economics behind the Green New Deal’s policies. @eillieanzi tweeted “There's no WAY that @AOC isn't tired of hearing ""but how will we pay for it?"" any time the #GreenNewDeal comes up. So I wrote about one of they key answers to that question: public banks. https://t.co/Q28scyKqYj” The attached like was to an article titles “The one strategy that could finance the whole Green New Deal.” I coded this tweet as in favor of The Green New Deal, the author used logos to appeal to readers, and it was economic, rather than environmentally focused (Figure 4). 
The Green New Deal confronts two crises: climate change and inequality. Some tweets found fit the Green New Deal into a broader conversation of politics. Seeing that the bigger picture of politics played a role in this debate, I went back and created a code for whether the author of the tweet appeared to be a member of the Democratic or Republican party (Figure 5). [image: /var/folders/7y/v26d39_x133d71g1gj2fhr8c0000gn/T/com.microsoft.Word/Content.MSO/6538FFB3.tmp]@BHM_Pirate tweeted “This is what #OpenBorders look liiiike! #AMJoy #BlackTwitter #BLM #BuzzFeed #CNN #DailyBeast #Democrat #Family #HuffPost #LGBTQ  #MSNBC #MAGA #NowThis #NPR #TeenVogue #TheRoot #TYT #EnvironmentalJustice #BorderCrisis #greenspaces #AOC #GreenNewDeal #immigration https://t.co/5P7IN2zx2d.” While this tweet may seem to be all over the place, the attached article is to another tweet that stated overpopulation is America’s biggest environmental threat, along with other anti-immigration comments. The tweeter is using a numerous number of hashtags, clearly trying to provoke other users. This tweet is clearly Anti-Green New Deal, because the proposed policies are in support in protecting immigrant rights in the United States; commentating on the tweeter’s perspective on both the social and environmental pieces of the Green New Deal. Figure 5


Conclusion
	While I was not surprised that people in favor of the Green New Deal outnumbered the opponent, I was astonished by the margin, which was extensive. Since climate change is such an important topic, especially since the preponderance of people agree it is an issue that needs to be addressed immediately. It would be interesting to look at the age demographic of people that are voicing an overwhelming amount of support of the Green New Deal. Twitter, while it is not condensed to, is generally used by people from teens to thirties. Being that these are the people that grew up in a technological world, the data shows that younger generations hold strong support for the Green New Deal and the United States leading the globe in making reforms to save the environment. 
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