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Introduction:	Comment by Anderson, Daniel: Use a page break to bump down to page 2
	In the modern era, social media has been brought to the forefront of almost every activism movement throughout the world. Whether it is Twitter, Instagram, Facebook, or many more platforms, social media allows for a mass expansion and opening of a movement to rapidly expand and reach many more people. More sSpecifically, Twitter has been proven to be one of, if not the most, productivea key platform to promote social activism. T, driven by the character limit that allows for a well developed short thoughts, the ability for tweets to be seen and read by hundreds of thousands across the globe, the simple task of pressing a button to “re-tweet,”, and, of course, the hashtag. The hashtag is a short word or phrase which allows for all of the tweets around the world to be organized and then easily discovered by simply searching for the desired hashtag. 
	Immigration, according to President Trump, has seen “a 325 percent increase in minors” immigrating into the country alongside  “a 435 percent increase in the smuggling or attempted smuggling of families and minors into our country” (Qiu, Linda, June, 2018). Immigration was one of, then candidate, Trump’s major talking points in the 2016 presidential election, and, today, is still one of the Republican party’s biggest platform points. This is an incredibly divisive issue both throughout all party politics, and also in lengthy twitter debates. Twitter is the home of many opinions, discussions, and arguments which can be used as evidence to analyze people’s thoughts.
This report looks at the ways hashtags drive and coordinate Twitter conversations related to immigration. Hashtags have allowed for hundreds of thousands of people’s thoughts to be codified and linked across the world allowing for an incredibly easy way to communicate and discuss throughout a wide array of topics, both for fun, and seriously.. The aim of this study was to examine how we can use hashtags to cut down the number of tweets that we have to analyze and read so that we have a smaller number to use for research. Through the use of a coded spreadsheet, thousands of tweets were retrieved that contain #Immigration in order to be able to analyze the public opinionstudy the interactions on twitter over associated with the topic of immigration.

Methods:
In order to analyze tweets which use a specific hashtag, an extensive list had to be made that contained as many recent tweets involving #Immigration as possible. Using a website titlethe “TAGS” scraping tool, a coded spreadsheet was created that drew together around 17,000 tweets with the hashtag #immigration. initially. I now realize that I should have used more filters to cut down the list of tweets into a more helpful list than the one I ultimately ended up with, but alas, I did not. The onlyFrom this collection, a true filter I was used was to filter outremove any tweet which had the phrase “RT,”, which would ensure that all tweets that I had in the spreadsheet were original. From there I randomly cut down the number of tweets to be around 100, so that I would have a much more manageable sample of tweets to code and analyze. The final step to take before I could begin to analyze the tweets was to code them into 6 categories: the age of the user, whether the user is an individual or organization, the stance on immigration, the political affiliation, an appeal to logic or emotions, and the country of origin. Some of these categories, such as age and, the country of origin were difficult to find, while some, such as, and the political affiliation, I had to  required searching through their twitter profiles and some interpretive judgment. in order to find. As I was going through the tweets that I coded, I realized that some of the codes that I had created were not as helpful as I had originally planned. Once I had codified all of the tweets which I had retrieved, I then created various graphs which allowed me to compare countries of origin with the user’s stance on immigration and so on. Creating these charts and graphs was an incredibly easy way to compare and contrast my codes and analyze the tweets fully.

Data Analysis:
	In Figure 1, the Origin of User vs. Stance on Immigration, we get a good view of how each country’s users view the immigration issue (also racism as another great underlying problem).  The x-axis of this graph shows the differing countries, while the y-axis shows the number of users with each view on immigration and their country of origin. Pro-Immigration was by far the most popular stance among the users, while Anti-Immigration was the least prevalent stance. 	Comment by Anderson, Daniel: Move the chart up so it is closer to the discussion.	Comment by Anderson, Daniel: I feel like this doesn't work here as an aside. Maybe it should be taken up separately.	Comment by Anderson, Daniel: Can you say more before moving on the next chart?  What differences are there between countries? Is there a representative tweet that might be discussed?

In Figure 2, User Political Lean, we can see the political affiliation of the different users of the sampled tweets. On the x-axis are the three different affiliations, and on the y-axis is the count of each affiliation. This graph shows, very interestingly, that a vast majority of the sampled users are left leaning, while only 9 of the 99 users have a right political lean. This may be the cause of why there was such a small number of users with an Anti-immigration stance. 	Comment by Anderson, Daniel: Split all of these into separate sections, and then discuss the chart and any sample tweets and draw conclusions

In Figure 3, we get a view on what tactics the Twitter users used to appeal to their followers. On the x-axis we see the appeals to logic, emotion, and both. On the y-axis we see the counts for each. This chart, while it seems it doesn't help us much, is actually very interesting because it shows how there is almost an equal split between using logic and emotions to appeal to someone to gain their support. There were many more charts that I had created, but I believe that these three will be the most helpful.[image: ][image: ][image: ]

Conclusions:
	Throughout the analyzing of the date data collected, it is very important to remember that the collection of tweets used was filtered to a much smaller sample size, with many of the tweets involving the hashtag not even collected. It is also important to keep in mind the thought process behind one's stance on immigration and the difference between pressing economic concerns versus the societal or cultural impacts (Hainmueller and Hopkins, May, 2014). As I read through the tweets that I had collected, I noticed that the vast majority were in favor of immigration and especially against the new change to being granted a work visa in the United States. Two separate tweets by two different users show this. The first tweet by @Nick_Royle, “Tech giants blast Trump executive order suspending #H-1B visas #Immigration #HR #Relocation https://msi.media/2VcMZqp,” shows how many members of the technology industry disagree with the changes that President Trump made. Another user by the name @Reshmi777 says, “Cutting H1B visas means we will be doing our yoga inhaling and exhaling racism and nationalism while saying goodbye to all the advances in science, technology, biotec and economics.#H1Bvisas #Immigration.” Both of these users are showing their disagreement with the changes in the immigration policy which limits immigration. These tweeters are able to voice their opinion on a global platform for thousands to see, whether it is in support or opposition of any social activism. Figure 2 reveals just how many of the tweets sampled were made by users with a left political lean. This is incredibly interesting because in a random sample taken, under 10% of users were right leaning. Considering the United States is a two party system, that is extraordinarily low. This most likely, is then the cause of why there was a much higher number of users in favor of immigration (a left ideal) over those against (a right ideal). The most interesting figure, in my opinion, is figure 3. This graph shows us just how even the distribution of appeals to logic versus emotion are, and how people use both in an almost equal frequency. Twitter has been used and will be used in the future as the hub of many social activism movements. Using the #Immigration hashtag, I was able to show how hashtags help us in reaching a wider base for our thoughts on Twitter, while also being a good way to navigate around and find similar tweets from different viewpoints on the same topicdiscover that there is international interest in the topic of immigration. Although Twitter and its users may not be behind any major societal changes, the use of the hashtag is a great way for people to interact and voice their unique opinions on thousands of different topics.It also became clear that the bulk of users tweeting the hashtag were left leaning. And the tweets featured relatively equal amounts of logic and emotion. [See if you can draw one or two additional conclusions]	Comment by Anderson, Daniel: I'm not sure I understand the point being made.	Comment by Anderson, Daniel: I like the use of these tweets to make specific points. I'm not sure they are in the right spot. I wonder if they make more sense in terms of figure 1 that looks at the many different countries involved. Maybe they fit with some points about the international flavor of the conversation and the topic.	Comment by Anderson, Daniel: These points seem to fit better in their respective sections above.
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