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Introduction:

	During this time of crisis, social media usage has become essential to connect with the outside world while staying safe in our homes. Originally social media was created to communicate and market quick ideas. Due to limited access to outside resources, people have become more reliant on the internet, and with a growing platform of 3.4 plus billion users, what better way to access information than social media? The hashtag #stayathome caught attention during the coronavirus quarantine. Users use add this hashtag to promote self quarantining in hopes of stopping the spread of COVID-19.
COVID-19, also known as the Coronavirus, is a virus that spreads orignated from in Wuhan, China in a seafood market with various wild animals. The virus is highly infectious and currently has no treatment. To limit the number of cases it is recommended by, the CDC (cdc.gov/coronavirus n.d.) to recommends that people stay at home or wear protective material such as gloves and masks if you they have to go out. The virus has limited many activities (Lee, M.O., 2020) and many people have respected the orders, going as far as trying to promote it safe behavior through social media with propaganda and statistics to convince non-believers. In this article I will be exploring the use of the #stayathome hashtag with a collection of tweets and linking it to the social aspects of the coronavirus and quarantine situation.



Methodology:
	To assemble this collection of tweets I used a tweet generator called “TAGS.”. I input the hashtag I wanted to research and received thousands of tweets. I changed the settings to have the spreadsheet update with new tweets every hour and since there was an overflow of tweets I used many filters to narrow it down.
 	To meet the criteria: no retweets, I used the filter option and set a filter for retweets “RT” to make every tweet original. Tthen I selected over a hundred tweets and simply deleted each one that was in a foreign language and transferred it over to a new spreadsheet. During this process, I had to change my hashtag several times from #quarantine to #coronavirus and finally to #stayathome to capture a specific audience and to stop the hours of buffering from overloads of tweets from the previous two hashtags. 
To finish this off I had to manually label each tweet by creating “codes.”. These codes categorized each tweet into: Political sides which were organized into: left, right, unbiased and n/a for accounts that didn’t express opinions for either, for or against the stay at home policy, and communication/ purpose of the tweet: safety, promoting, criticizing, joking and informing. I also created a code for the content on the tweeters page to find a correlation between the tweeters and how they used the hashtag. Due to a very large range of occupations and some not being listed I could not organize them into specific categories thus each one had different titles for that code. I figured these categories were essential for a basic understanding of these tweeters.	Comment by Anderson, Daniel: Break these into separate sentences for each of the columns. You might use an example for some of them to show how you made decisions. 



Data Analysis:	
Figure 1	Comment by Anderson, Daniel: Place below figure. Move figure down into the paragraph.
	Political Leaning
	Count of Political Leaning

	L
	62

	N/A
	35

	R
	1

	unbiased
	2

	Grand Total
	100



Figure 1 shows the political leanings of the tweet pool. This chart aims to show the difference in the political side of each tweeter. As you can see the data is strongly skewed with a max at L (left) and N/A (showed no political interest) and with minimums at R (right) and unbiased. Although this is only 100 tweets it is enough to represent the proportion of tweeters promoting #stayathome. This data shows how the right side (Henry Olsen, 2020) is much more devoted to keeping a stable economy rather than promoting public health. Although this could be refuted by the greater amount of liberals versus conservatives that are taking advantage of the social media platform, 48% to 30% (Monica A., Jing Jing J., 2018).	Comment by Anderson, Daniel: Go more slowly and use some explanation to guide readers through the information. Discuss the data. Then transition and discuss how it fits with what other have said—Olsen. Then transition and discuss the demographics of Twitter.

Figure 2	Comment by Anderson, Daniel: Add figure
Figure 2 shows the distribution of the types of communication used by tweeters using #stayathome. As you can see from the skewed datachart, the number majority of tweeters using #stayathome is are much more worried about safety. and seconding that is promoting. I feel like this data is a great representation of the twitter population using #stayathome. Connecting back to figure 1, I stated the number of leftists using twitter far outperforms the number of conservatism also the leftist focused primarily on “safety” which is represented in the data. Although there were also a large number of NA’s, I believe that it is just a process of social influence (Mehdi, Juliane, Pantelis, H (2013)). What surprised me the most was the amount of “promoting” communications taking up just under a third of the data. Such uses were usually followed by a hashtag relating to the business, e.g. @ClubAmerica_EN “#Flywithus… #stayathome, this is a very smart way to promote public health due to the publicity of large organizations.[image: Chart]	Comment by Anderson, Daniel: Slow down and discuss in steps.	Comment by Anderson, Daniel: Rewrite to be more clear.	Comment by Anderson, Daniel: You might rework your charts to remove the N/As. You can get cleaner visuals, and then, in the methods section, explain that you filtered out N/As.	Comment by Anderson, Daniel: Use a screen shot or more clear quote of a tweet.

Figure 3
	For/Against
	Count of For/Against

	against
	4

	for
	92

	NA
	4

	Grand Total
	100



Figure 3 shows whether they tweets were coded asare for or against the #stayathomestay at home provisions, . Tthe NA represents the tweets that were not quarantine related. Assuming the fact that these tweeters are majority leftist left-leaning who supports public health we can again say this data is accurate and shows correlation. The four “against” tweets showed frustration due to the lack of outside contact such as this tweet by @squatbunnie “I miss the gym..#stayathome.” which states this person misses going to the gym, a solvable problem (Hayley Fitzgerald, A.S., S.D. 2020) with the right resources such as #stayinworkout by SportEngland offering several sources for ideas on indoor workouts during the quarantine. Asides from minor inconviences such as going out, users of #stayathome are fairly compliant and do not want to risk spreading the virus.	Comment by Anderson, Daniel: Instead of restating what the tweet says, discuss how this fits with the other tweets and the topic—e.g., frustration but not disobeying stay at home provisions. 	Comment by Anderson, Daniel: This is all kind of running together. 	Comment by Anderson, Daniel: Nice conclusion.

Conclusion/Discussion:
Ultimately Twitter has been taken over by quarantine influence but, positivelyreflects the quarantine concerns currently playing out in the world. Figure 2 showing the skewed data ofshows the high levels of tweets concerned with “safety” precautions to figure 3 showing the enormous difference in for’s and against even though the separation was much more clear in figure 1 we can say that the #stayathome hashtag has tremendously helped raise awareness.	Comment by Anderson, Daniel: Slow down and split into several sentences.
Although, when going through the analysis it is important to remember that these tweets are just 100 samples out of hundreds of millions per day and there may be confounding variables. Additionally, this study shows positive tweets are much more likely than negative tweets (Murthy, Bowman, Gross, McGarry., 2014). Posing the question are the tweets accurately reflecting users' views? If so, does it have to do with the population of users that are using this hashtag? Based on my analysis, the data from my corpus is biasedreveals several trends. Liberals are much more active on social media than their counterparts. Aadd that in with social influence and boom,to the emphasis on safety measures related to the virus from left-leaning people and the tweets under the #stayathome hashtag becomes much moremeet expectations in their positive focus. Nevertheless, I believe these users do know what they are supporting, especially with social influence, they are informed about the virus enough to be cautious of it and because of them a chain reaction occurs causing the skewed data. 	Comment by Anderson, Daniel: This is a fragment.	Comment by Anderson, Daniel: I don't think skewed is the term you want to use. The data are showing clear trends related to that hashtag, but they are not being distorted; they are just revealing the ways that people tweeting with that hashtag feel.
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